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After spending two years in an office on Northland Avenue in Appleton,
Vista Marketing moved to its 8,000-square-foot location in Freedom in
August 2000.

Five years ago, Painting came on board, bringing with him years of
experience at an area consumer products company.

“The business had grown so fast, we were hanging on by our fingernails,”
Dee said. “When Paul came, we started being more creative and trying
different elements.”

In addition to promotional programs, Vista coordinates employee
incentive, reward and safety campaigns for corporations, small
businesses and even other advertising and marketing agencies. Clients
often approach Vista with just a vague idea of that they want to do.

“They’ll say, ‘We want to do an apparel program for our employees,
Painting said. “But how do they know what they should be giving away,
what marketing tools to use? We go in and put those kinds of things
together and execute them.”

Those extra services help Vista retain clients in the competitive world of
promotional marketing. “There are 21,000 distributors nationwide. Our
customers are constantly getting called on a national basis,” Painting
said.

Vista’s high-visibility clients include Target, Kimberly-Clark Corp.,
Johnson Controls, Secura and the Special Olympics.

Dee credits her faith with leading her to business success.

“We’re a very strong Christian company. That’s our pulse,” she said, “but
we don’t push it or force it.”

She modeled her office atmosphere after a former client in Milwaukee.
“When | walked in, they were always professional, always warm, always
helpful,” she said. “l thought, ‘that’s what | want.’ Plus their office had
antiques — | love antiques.”

Dee got what she wanted. Today, Vista Marketing employees wear
business attire, and the office is filled with a homey collection of
furniture.

Painting sees Vista Marketing’s personal touch as a competitive
advantage. “For each of our accounts, we have one key account
executive. It’s really much more of a human approach. 1 don’t know if it’s
efficient, but it works for our customers and they like it.”

A similar attitude carries over to employee treatment.

“Connie has created an attitude of caring,” said Painting. “She jokes that
she’s the mom. The decisions we make aren’t always about the best
business decisions. The flexibility that Connie allows puts people first.”

Kristin Stankewicz can be reached at pcbusiness@postcrescent.com
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Comment on this Story

The Post-Crescent's news and online staffs uses all comments we receive from this feature to help improve our
news report and Web pages and provide feedback to our editors and reporters. If you also wish us to consider
publishing your comments in our newspaper and on our Web site, please fill out the required fields below. An editor
will contact you for a final check prior to publication. We do not publish anonymous comments.

* Required fields for verification

Your name>*:

Your phone number:

Please include phone number for verification purposes if you want your
comments considered for inclusion on our opinion page.

Your email address™>:

Your city*:

Your comments*:

Your age*:

The Children’'s Online Privacy Protection Act (COPPA) requires us to ask you the
following question about your age. If you have any questions about COPPA, please see
our Terms of Service.

® under13 O 1317 O 1834 O 35.49 O 50-64 O 65 or older
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Copyright © 2004
Use of this site signifies your agreement to the Terms of Service.
Send your questions and comments to Gannett Wisconsin Online.
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